Ethics Program Ideas

2007 Chapter Programs and Activities

	How to Keep the Smoke and (Two-Way) Mirrors Out of Your Market Research:
Case Studies and War Stories in Corporate Ethics

	The foundation for any successful public relations initiative is research – your old college PR textbook says so, after all. But what happens when your CEO demands a campaign you know your market research will NEVER substantiate? Is it ever appropriate to modify research activities or findings to justify programs? What are the risks to your organization’s reputation when claims supported by research and amplified by PR are misleading or just-plain wrong?

It’s Ethics Month, and your North Florida Chapter wants you to know the ethical dangers behind the collection and interpretation of research – primary, secondary or otherwise. Our September keynote speaker, Steve Mamarchev, is a veteran market researcher who has more than a story or two about clients and research firms that ran afoul of ethical principles, and their frightening (and, in hindsight, funny) results. He’ll share these stories and tips on how you can preserve the integrity of your research activities, so research and results are in line, every time. He’ll also welcome you to share your war stories and workshop solutions in real time.

About Our Presenter: A recognized leader in marketing research, human resources communication and strategic planning, Steve Mamarchev brings expertise and drive to Orange Park’s Ulrich Research Services.

Over the past 20 years, Steve has conducted qualitative and quantitative research for more than a hundred clients on new product development, corporate brand positioning, concept assessment, employee acquisition modeling, advertising evaluation and employer branding. He also has conducted numerous management seminars and spoken at many national business conferences.

Before joining Ulrich, Steve was Vice President, Best Practices – Research for Inward Strategic Consulting, a Boston-based management consulting firm. He also was a managing director at Research Dimensions International, a marketing research firm headquartered in Toronto. There he worked with global players in high-tech, health care, hospitality, financial and professional services, food, automotive and human resources.

Steve’s earned a BA from Harvard and an MBA from Stanford, where he did high-tech consulting while in graduate school.
	North Florida

	Stansberry Award Ethics Award
	The Public Relations Society of America (PRSA) Orlando Regional Chapter is proud to recognize the Institute of Internal Auditors of Altamonte Springs for outstanding local ethical practices with the annual PRSA Orlando/Frank R. Stansberry Ethics Award.

The award was presented at a special luncheon held by PRSA at the Citrus Club in downtown Orlando. Accepting the award was Dominique Vincenti, CIA, chief advocacy officer of the Institute of Internal Auditors. A five-member panel of senior public relations practitioners judged the nominations based on the PRSA Code of Ethics.

"As a result of corporate misbehavior, the public continues to call for sound ethical behavior, good governance, and professionals who believe in doing what's right," said Vincenti. "More than ever before, corporate America and the global business community are in need of a strong moral compass. The Institute of Internal Auditors is dedicated to promoting the role of internal auditing in ensuring the highest of business practices, transparency, and corporate accountability. We're proud to be recognized by PRSA for these efforts."


	Orlando Regional

	Raising the Bar: 3R's - Research, 'Raising, Responsibility
In conjunction with UNI PRSSA

	Featured Speakers:
- Judith Phair, vice president of communications, Graduate Management Admissions Council, Mclean, Va.
- Rosanna Fiske, partner and senior counsel and PRSA board member, Communique Agency, Miami, Fla.
- Dr. Joe Trahan, media trainer and past PRSA board member, New Orleans, La.
- Keith Burton, president, Insidedge, Golin Harris, Chicago, Ill.
- Diane Danowski Smith, ULM Group, Portland, Ore.
- Kyle Mclaughlin, sponsorship director, Principal Financial, Des Moines

Research & Ethics 
Dwight Fritts & Alyssia Becthold, Hellman & Associates, Waterloo
	Cedar Valley

	PRSA Teleseminar
	The Georgia Chapter ran an article in our e-newsletter about ethics month, encouraging members to use PRSA's myriad resources for ethics and/or to contact me if they need counsel on specific issues. We also promoted the September 26 teleseminar in the article. 


	Georgia

	Navigating Ethical Dilemmas
	PR and Media Professionals Discuss Approaches to Dealing with Sticky Situations

In celebration of PRSA ethics month, the September program will focus on ethics and how it affects public relations and the media. A panel of public relations and media professionals will discuss current ethical issues and their approach to them.

Moderator: Bob Mueller, News 2 Anchor
Panelists:
* Fred Standish, Director of Corporate Communications, Nissan North America, Inc.
* Rebecca Climer, Chief Communications Officer, Saint Thomas Health Services
* Ryan Underwood, National Editor and OnLine Buzz Columnist, The Tennessean
	Nashville

	Public Relations Campaigns in the 21st Century
	Keynote Speaker: 
Peter Shankman, CEO of the Geek Factory, NY 
Author of "Can We Do That?" 

Seminar Topics Include: 
· Political Campaign Planning 

· Governmental Public Relations Planning 

· Military Public Affairs 

· Marketing Campaigns for Movie Studios 

· Sports Public Relations 

· Tourism Campaigns 

· International Trade Marketing 
· Corporate Social Responsibility 
	New Mexico

	Senior Members Discussion
	In honor of PRSA’s Ethics Month, senior members of the PRSA Board of Ethics and Professional Standards (BEPS) will discuss, debate, and work through recent high profile, ethical problems ripped from headlines, bylines, and Web blogs. In this teleseminar, attendees will learn from highly experienced practitioners how to apply the PRSA Code of Ethics to very real, current and sticky situations.

 
	Phoenix

	"Can we be all one big Alaskan family and still be honest and ethical?"
	The speaker will be Tom Buller PhD, Associate Professor and Chair, Philosophy Department, University of Alaska Anchorage. 

In Alaska where people have less than six degrees of separation and where indicted felons and their trial judges are neighbors, is it a challenge to remain ethical?

Our state is just a small town. Everybody seems to know everybody. You might find yourself sitting in the pew next to a former Governor or attending a museum opening with legislators. A PR practitioner might often find herself or himself in a conflict of interest just because we are such a close knit community.

How do we maintain our moral compass and serve the interests of the community or our clients without crossing the line? Do we know when a gift could be meant as more than a token?
UAA offers a certificate in applied ethics which includes courses in professional ethics, medical ethics, decision making models and critical reasoning skills. 
	Alaska

	Ethics from the Inside Out 


	Breakfast Meeting: Dr. Stebbins, director of the Gonzaga University Business Ethics Advantage Program, will speak about "Ethics from the Inside Out."
	Greater Spokane

	PR Ethics & Corporate Social Responsibility
	Event Type: Thought Leadership

Description: University of Oregon professor Kim Sheehan will examine the concept of Corporate Social Responsibility and discuss her approach to identifying and assessing CSR opportunities. This approach is the basis of the Professional Development Workshop Professor Sheehan will teach at the U of Oregon's Turnbull Center in Portland this fall. And September is Ethics month! We'll talk about maintaining high ethical standards in your day-to-day PR work.

Professor Sheehan's research interests focus on new technology, specifically privacy concerns, online health communication and research applications of technology. Her professional experience includes media and management responsibilities at major agencies in Boston, Chicago and St. Louis. She has been a strategic consultant with several advertisers, including People Magazine and Laura Ashley.


	Portland Metro

	Political Ethics:  An Ideal in Democracy or an Oxymoron


	A bi-partisan panel of elected officials with experience in the state, county, municipal and judicial arms of government will discuss the issues surrounding ethics in the politics of elections and of government.  Participants will be Summit County Sheriff Drew Alexander, State Representative Robert Otterman, Cuyahoga Falls Mayor Don Robart and Common Please Judge Marvin Shapiro.  Chapter Ethics Officer Dave Meeker will moderate the discussion.

This will be a significant discussion meriting the community’s attention. Each of the panelists are governed by a slightly different set of standards-- as a law enforcement officer, a judge covered by the judicial code, a legislator working under rules governing the legislature and as a mayor with substantial financial management issues.   At the same time, all are generally governed by the same standards for election, except the more stringent requirements for a judge. 

Each participant will give his perspective on the ethical issues they deal with and then take part in a question and answer session.   A central issue in the discussion is what role the PRSA Code of Ethics should play in shaping ethical standards in politics. 


	Akron

	Globalization and Corporate Social Responsibility
	Regardless of your employer, globalization and corporate social responsibility will affect the way you do your job and your career prospects. Corporation or counseling firm, non-profit or government, organizations will need public relations help in anticipating, addressing and benefiting from the direction and velocity of these macro trends.
John L. Paluszek, senior counsel at Ketchum (New York and Washington, D.C.), will address these global developments at this month’s Central Ohio PRSA luncheon. 
	Columbus

	
	Avoiding Ethical Pitfalls
The Bluegrass Chapter of the Public Relations Society of America is proud to present an exclusive luncheon program for Public Relations Practitioners, Journalists, and Marketing Strategists, featuring: 

· Steven Moya, Senior Vice President and Chief Marketing Officer, Humana, Inc. and 

· Ed Manasseh, former Publisher and President of The Courier Journal, who currently serves as Executive Director of Bellarmine University’s new Institute for Media, Culture and Ethics 

The Bluegrass PRSA chapter is pleased to welcome Steven Moya, who is responsible for Humana’s broad-based communications, marketing and branding efforts. Widely regarded as a world-class strategist, Moya will discuss the decision-making process at Humana, and engage in dialogue with moderator Ed Manassah, including professionals and Bellarmine students. 


	Bluegrass

	NPR’s On the Media Co-host Brooke Gladstone to discuss the state of American News Media and Public Relations


	One week prior to the event, PRSA board members visited newsrooms and editorial boards to discuss ethics and the fact that the PRSA SPJ ethics were a solid and respected model used when crafting PRSA's.  The banter was very, very interesting.
It was our hope as we organized the event, that getting PR people and reporters in the same room, the paranoia factor might decrease and the trust level might increase.


EVENT DETAILS

SPJ, PRSA and KUER are pleased to announce that Brooke Gladstone, host and managing editor of On the Media - one of NPR’s most popular programs, will make a special appearance in Salt Lake City to speak to Utah reporters, public relations professionals and KUER guests in a breakfast meeting on Tuesday, Oct. 2.

This event will spare no one.  Come prepared for a keen and frank analysis of the current state of America’s news media and the public relations strategies used in the daily creation of news. Airing in more than 200 markets, On the Media’s audience has tripled in the last five years and has earned numerous awards, including an Edward R. Murrow Award and a Peabody Award.  

This breakfast meeting is jointly hosted by KUER (which airs On the Media), the Greater Salt Lake Chapter of the Public Relations Society of America, and The Headliner’s Chapter of the Society of Professional Journalists.

On the Media explores how media "sausage" is made, casts an incisive eye on fluctuations in the marketplace of ideas, and examines threats to the freedom of information and expression in America and abroad. For one hour a week, the show tries to lift the veil from the process of "making media," especially news media, because it's through that lens that we literally see the world and the world sees us.

While maintaining the civility and fairness that are the hallmarks of public radio, On the Media tackles sticky issues with a frankness and transparency that has built trust with listeners and led to more than a tripling of its audience in five years.

Since On the Media was re-launched in 2001, it has been one of NPR's fastest growing programs, and was the first NPR show to be made available as a podcast in 2004. On the Media is co-hosted by Brooke Gladstone and Bob Garfield.

Brooke Gladstone

Host & Managing Editor
Brooke started out in print journalism, writing on defense policy, strip-mining, broadcasting and cable TV. Her freelance pieces (on topics ranging from orgasmic Russian faith healers to the aesthetics of Pampers to NPR's near fiscal crash) have appeared in the London Observer, the Boston Globe, the Washington Post, and The American Journalism Review among others. She also covered public broadcasting for Current, wrote and edited theater, film and music reviews for The Washington Weekly.


	Salt Lake

	“Case Studies in Ethics for PR Practitioners," by Dr. Daniel W. Skubik

	All PRSA members pledge adherence to the Society's Member Code of Ethics. As practitioners, we work constantly to strengthen the public’s trust in the profession.  One of the most vexing areas in practice is determining what is unethical. This is sometimes even more challenging than determining what is ethical or the right thing to do. This interactive presentation at the September meeting will challenge participants to explore such levels of complexity in both simple and not-so-simple ethical dilemmas.

 

About the Speaker:

Daniel W. Skubik is Professor of Law, Ethics & Humanities at California Baptist University. He holds six earned degrees from institutions such as UCLA and the Australian National University, is former dean of the College of Arts & Sciences at CBU, and is currently a member of the faculty in the department of History, Political Science & Criminal Justice in the College.

 
	California Inland Empire

	Organizational Behavior: Is it the Truth and Nothing But the Truth?

 


	Earlier this year reports came out of Eastern Michigan University that a student had been raped and murdered in a dorm on campus in December, but the crime was not disclosed for nearly two months. As a result, the President of the University lost his job along with two other administrators. Do cover-ups occur in organizations? The October 26 meeting will feature two panelists whose organizations had to deal with recent difficult internal situations. Panelists Ron Royhab, Vice President, Executive Editor, The Blade, and Michael Grandillo, Vice President for Development and Public Affairs, Tiffin University, will discuss the situations that occurred in their organizations and how they handled them. Chapter member and past national Chairman of PRSA's Ethics Committee, Jim Little, President, First Communications Group, Inc., APR, Fellow PRSA, will moderate. 


	Northwest Ohio

	Creating Your Personal Ethical Decision-Making Framework
	When an ethical dilemma, what will be driving your decision-making – personal interests, your organization’s best interest, global influences, maybe a combination of all three? As a public relations professional, it is crucial that you know before an ethical dilemma arises just how you will handle it.

Join the Public Relations Society of America’s Gulfstream Chapter on November 15 for a hands-on learning experience and take away new tactics for creating and implementing a decision-making framework for dealing with ethical quandaries. 

Dr. Leslie A. Leip, Professor at Florida Atlantic University’s School of Public Administration, will shed light on this “scary” subject and make arriving at ethical decisions a pain-free and practical process. Dr. Leip has worked with numerous government and non-profit agencies on evaluations of programs and policies and these experiences have provided her the opportunity to understand how these agencies survive in today's demanding environments. She has witnessed one of the dilemmas that many people face – making ethical decisions that affect their agencies and constituents. She believes that an ethical decision-making framework is one of the best tools administrators can have in order to survive in the public, non-profit, and private sectors. 

Dr. Leip has provided ethics training seminars for the Florida Atlantic University Institute of Government, the Certified Public Manager’s State and National Associations, and the American Society for Public Administration.
	Gulfstream

	Navigating Uncharted Waters: How the Internet is Changing PR and Media Ethics
	The rise of bloggers and other Internet-based social media, are roiling both the PR industry and the media. In the process, new ethical questions are emerging regarding how the Internet is changing the traditional roles of both journalists and PR professionals. Do online journalists adhere to the same ethical standards as their colleagues in traditional media? Do PR professionals have heightened ethical obligations when communicating directly with the public through blogs and other social media? What standards are emerging and which are still open for debate? We will hear from a panel of media and PR experts and probe ethical issues through real-world.


	Silicon Valley

	The Ethics of Being Green: Where Do We Start?
	(PRSA) Pittsburgh chapter hosted three regional experts to discuss environmental ethics at a lunchtime panel discussion on September 28 at Point Park University in downtown Pittsburgh.

Panelists Cissy Bowman of the Mt. Lebanon School District, James Dietz of Plextronics Inc. and David Mashek of W.J. Green and Associates will discuss approaches to “green” ethics, and dilemmas that public relations practitioners face in 2007. The panel will address:

· how PR professionals can make decisions and policies that are ethically responsible to the environment, and urge clients and employers to do the same. 

· challenges involving clients with issues having the potential to impact the environment or public health, including the legal, regulatory and ethical balances when handling real or perceived concerns about the environment.    

· approaches for dealing with clients or employers that do not appear to adhere to high ethical standards with respect to the environment.
	Pittsburgh

	Research in Ethics and Public Relations
	The Hoosier Chapter included a monthly column penned by Chapter Ethics Officer.  We also brought Dr. Lynn Zoch, University of South Carolina, one of the top researchers in ethics and public relations in our field, to our September luncheon. 
	Hoosier

	Ethics and the Practice of Public Relations
	Topical discussion of the ethical practice of PR in a world that demands ethics, but sometimes presents formidable obstacles.

Presenters: Laurie Meyer, Vice President, Corporate Communications, Walgreen Co.; Anthony Pagano, Associate Professor, University of Illinois at Chicago.
	Suburban Chicagoland

	Code of Ethics
	The program on the Code of Ethics began with a presentation of cards with specific situations based on ethics moments.”  Groups shared what the ethical option would be. It was interesting to see how many people realized that it isn’t always black and white. Then, the Statement of Professional Values and the Code Provisions was presented, citing more examples. Everyone received a copy of the booklet and the business card. The chapter was very participatory.
	Joplin

	Communicating Ethically. It's
never been more important.

	Denis Collins, Professor of Business at Edgewood
College in Madison, Wisconsin. 


A recent PR Week survey of 1,700 public relations executives noted:

o 25% admit that they themselves have lied on the job

o 39% admit that they exaggerated the truth

o 44% said they felt uncertain of the ethics of a task they were asked to perform

o More than 50% have declined a job due to ethical reasons.

o 62 % said they had felt compromised in their work, either by being told a lie by their client or by not having access to the full story.

Denis Collins teaches classes in management and business ethics and is a Sam M. Walton Free Enterprise Fellow. He holds a Ph.D. in Business Administration from the University of Pittsburgh. Denis has published
numerous books and articles in the areas of business ethics, participatory management, organizational change, and service learning.


His books include Behaving Badly: Ethical Lessons from Enron (2006), Gainsharing and Power: Lessons from Scanlon Plans (1998), Sustaining the Natural Environment (1996), and Ethical Dilemmas in Business
(1994). His articles have appeared in many academic journals, including Personnel Psychology and Organization Science. He also writes a column
for Madison Magazine about socially responsible business practices.
 
	Madison

	Code of Ethics
	Ethics program discussed PRSA's Code of Ethics and then used Bok's model and the Potter's Box to discuss two case studies.  The members then used the two models to make an ethical decision. 
	Central Texas

	Managing our Reputation: Why Ethics Matter in Public Relations
	Public relations practitioners are often the conscience of an organization. It's not always an easy or popular spot to be in, but it's often our duty and obligation. We are frequently asked to determine the best course of action to minimize fallout from an ethical or moral dilemma faced by our clients or employers.

• Why does the public sometimes perceive public relations as something less than honorable, a clever twisting of the truth? 
• How can you best influence top management to “do the right thing” from a public relations standpoint BEFORE an issue becomes a crisis? 
• Generating Are the greatest ethical challenges internal or external? 
• Is honesty ALWAYS the best policy? 
• How do you make the tough decision to stand your ground, even at the risk of losing a client or job? 


Moderated by:
Marisa Vallbona, APR, Ethics Officer, San Diego Chapter, PRSA and Chairperson, Universal Accreditation Board

	San Diego

	Ethics in Action: The Complexity and Consequences of Misunderstanding(s)
	TCU professors and noted communications experts, Will Powers, Ph.D., and Melissa Schroeder, Ph.D., will present “Misunderstandings: Intentional and Incidental,” at the 2007 PRSA Ethics in Action luncheon.

Dr. Powers, a distinguished TCU Professor of Communications and an expert consultant in workforce development with over 30 years experience, will share his thoughts on the origin and impact of misunderstandings, how PR professionals can approach resulting issues, and the ethics of intent in misunderstandings – especially as it pertains to the PRSA Code of Ethics.


	Greater Fort Worth

	“Ethical Challenges Facing Businesses Today.”
	We started in September including an ethics moment in our electronic newsletter and on our web site. We’ve launched our new web site that includes a section on ethics (http://www.prsanantonio.com/about-ethics.aspx).

Luncheon Program Description:

Today, public relations professionals are under pressure to deliver excellent results in an “information everywhere” world of online communications and 30-second news cycles. In this overheated climate, businesses and organizations must be prepared to act fast and act with integrity. 

Representatives from the UTSA School of Business and the Ecumenical Center for Religion & Health will join us for our chapter’s next luncheon in recognition of PRSA’s Ethics Month in September. Learn about the types of ethical challenges businesses and organizations are facing today, how to recognize the warning signs of developing ethical problems, and how to better manage the complexity of ethical decision making. The UTSA School of Business and the Ecumenical Center for Religion & Health hold the San Antonio Ethics in Business Awards each year to promote ethical business conduct for the benefit of the workplace, the marketplace, the environment and the community. 


	San Antonio

	Chapter Meeting with Jeff Julin
	The national PRSA President-Elect visited Tampa and did an evening event with our chapter members. Jeff opened the discussion with the topic of ethics and the PRSA code. Then the discussion moved into an interactive Q&A session. 


	Tampa

	Recorded presentation
	Mike Cherenson did his presentation on ethics in the profession. He did a great job and had a good many questions from the audience. As usual, we taped the presentation so a record is on file of his presentation in our archives.  
	Memphis

	“Case Studies in PR Ethics”


	A candid discussion about public relations ethics.  Hear candid discussion from metro area PR practitioners about ethical dilemmas they’ve faced and how they resolved the dilemma.  

Karla Bradshaw with 3rd Degree, Sandy Pantlik with the Oklahoma Department of Tourism and Sjonna Paulson with Anglin Public Relations will share some of their professional ethical challenges.


	Oklahoma

	"Mission Possible - How to Handle PR the Right Way." 
	We developed an ethical scenario, pulled straight from local and national news headlines, for each table of attendees and recruited senior members to serve as
facilitators for discussion at the table.  Each attendee had a business-sized copy of the code of ethics for reference during discussion.


After about 40 minutes, each table nominated a spokesperson to read the situation and the suggested solution or method of handling the situation.

The topics stimulated great conversation at the tables and questions from the audience when shared with the rest of the attendees.  

We had great feedback and the board is considering using the same format for the ethics month luncheon.

	Las Vegas

	Activities in the Detroit PRSA Chapter 


	1. We published a blog on the significance of ethics in business on our John Bailey & Associates blog.  

2. We had a story published on ethics in business in the Oakland Business Review which is distributed in Oakland country, a near suburban community to the Detroit market 

3. We had a story published in Crain’s Detroit Business, the major weekly business newspaper in the Detroit region 

4. We had a story published in the Detroit PRSA newsletter sent to all 500 members 

5. We had a story published in the Lansing area chamber of commerce newsletter 

6. We had a story published in the Oakland Press, which serves the same county as outlined in point no. 2 

7. We spoke to the Lansing area chamber of commerce on the subject in November 

8. Ethics officer spoke to a significant panel discussion business, my subject will be ethics, in March at the Eastern Michigan University campus. 

9. Ethics officer spoke to a PR/Journalism class – or more than one class - at Michigan State University Nov. 14. 

	Detroit

	"How Not to Screw Up Your Career" Pub Trivia Game
	This was fun, competitive and an excellent chance for people to learn about ethics.  There were plenty of times during the night where people couldn't get an answer and then the ethics officer would describe the ethics concept and they were surprised at the answer.   


	Puget Sound

	The Importance of Ethics in Public Relations
	Andy Brimmer, Joele Frank, Wilkinson Brimmer Katcher
New York, New York
 
September is Ethics Month for PRSA. Some of us are all too familiar with ethical dilemmas in our profession! What if your client/employer is charged with a multi-billion dollar fraud? Ethical dilemma or good opportunity? 

Come learn how Andy Brimmer of New York’s Joele Frank, Wilkinson Brimmer Katcher public relations firm (and one of our personal heroes) helped HealthSouth walk through some dark days in 2003 and hear his view on ethics and best practices in the industry.
  
About the Speaker:
Andy Brimmer has nearly two decades of experience providing strategic investor and public relations counsel to U.S. and international companies. In addition to his extensive work in special situations, Mr. Brimmer has successfully developed and implemented a diverse range of corporate positioning and communications programs for public and private corporations.


	Alabama


