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Heineken wished to position themselves as an employer with a
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commitment to diversity in employment, marketing, vendor relations, and
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We conducted online research with employees and hiring managers to
benchmark perceptions and opinions on the importance of the company
vision, its pledge to diversity, and on media consumption patterns.

IMPLEMENT

We then created a company-wide, adaptable, diversity-branding statement
for internal and external audiences. The message, “Our best ingredients
are the talents of our people,” became part of all corporate
communications. The campaign was then executed via print, trade
journals, and consumer magazines. The Heineken Diversity

Council was established to articulate the mission, and to identify ways to
effectively manage an environment where individual differences and cultural
diversity are accepted and valued.
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Heineken USA Incorporated

ttakes a lot more than quality hops and barley to make and market a great beer. At Hainekan USA,
we know the finest ingredients in our products are rarely seen by sur customes. Yoo can't battle

M EASU R E dedication and talent, but that's what bubbles to the surface on our team. We strive for
an emdranment that enoourages divere ideas, perpestives and sginians, recognising
their value in our highly competitive business.
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a” Communications goals The COUnC” developed a the best team will have everything to do with our continued success.

long-term action plan and initiated a training program

whe will make a difference.

s wihy ane of aur teamn members recently said, “This is aboat
competing to win. Is about understanding and respecting diverse
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corporate position was created to reinforce Heineken'’s To find aut mare sheat vur outztanding
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commitment to diversity and to work with management and aur agaressive plans for the future, just contact
. ) us At Heineken USA, inc, Human Resources,
to measure the success of their strategies. 360 Hamilton Avenue, Suite 1103,

White Plains, NY 10601; email:
humanresources:3heinekenusa.com

hodes.com 888.438.9911 info@hodes.com



