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2019 National Billing/Rates Survey

* Conducted August — September 2019
* Survey Monkey Online Survey

* Anonymous and Confidential
» 238 Participants (+68% over 2018)

* Independent Practitioners Alliance
* PRSA General Membership
* Solo PR Pro




Participant Profile bemographics

Number of Number of Years
Years in PR as Independent Age Gender
Female
Prefer not to
16 - 20 16 ) 20 - 45 - 54 _ respond
0% 10% 20% 30% 40% 50% 60% 70%
20 -25 20 -25 55 -64
Prefer not to
30 + respond

0%  10% 20% 30% 0% 10% 20% 30% 0%  10% 20% 30%




Participant Profile bemographics

Education Accreditation
Weted APR (Universal
Accreditatio...
Bachelor's
Degree in... .
Bachelor's College of
Degree in... Fellows (PRSA)
Graduate
Degree in PR... -
trad CMP (Global
raduate . .
Degree in... I Communicatio...
MBA .
SCMP (Global
Graduate Communicatio...
Degree in...
No degree Other (please
specify - No...
Other (please
specify) l

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

0%  10% 20% 30% 40% 50%




Participant Profile bemographics

Professional Memberships

0%  10% 20% 30% 40% 50% 60% 70% 80% 90%

PRSA

Solo PR Pro

Local Indie
Networking...

Local Indie
Networking...

IABC

AMA (American
Marketing...

IPRA (Intl. PR
Assoc.)

DMA (Digital
Marketing...

Other (please
specify)




Participant Profile

Demographics

Asian-American

Black /
African-Amer...

Hispanic /
Latino

Native
American or...

Pacific
Islander

White /
Caucasian

Other

Prefer not to
respond

Race / Ethnic Identification

0%  10% 20% 30% 40% 50% 60% 70% 80%

Region / PRSA District Market Size

Southwest (AR,
KS, LA, NM, ...

Sunshine (FL)

North Pacific
(AK, CA*, ID...

Other (please
specify)

Western (AZ,
CA*, CO, HI,...

Northeast
(CT*, ME, MA...
. Urban /
suataiNyc l Metropolitan
Mid-Atlantic
(DE, DC, MD,...
vt | Suburban /
Small City
East Central
(IN, KY, MI,...
Midwest (IL,
IA, MN, MQ, ...
Rural

0% 10%  20% 0% 10% 20% 30% 40% 50%




Participant Profile Business Framework

Business Legal Organization Special Designation/Preferred Vendor

Sole
Proprietorship

Small Business

Limited

Liability... Minority-Owned

Business

S Corporation

Woman-Owned
Business

C Corporation

Veteran-Owned

Limited Business
Partnership
Other (ol Other (please
ther please H
specify) specify)
0% 10%  20% 30%  40%  50% 0%  10% 20% 30% 40% 50% 60%




Pa rthlpa ﬂt PrOﬂle Workspace

Primary Workplace

Leased
Traditional...

Owned Business
Space/Office

Executive Suite |
Co-working I
Space
Virtual Office I

Client Office
or Workplace

Other (please
specify)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%




Participant Profile

Liability Insurance

Carry Professional Liability Policy

0% 10% 20% 30% 40% 50% 60%

Level of Concern

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

. Not really . (no label) Neutral . (no label) . Extremely




Marketin

Business Definition Services Descript

Public
Relations

Agency
Media Relations
Virtual Agency
Communications
or Strategic...

Consultant or

Independent... Marketing
Communicatio...

. Public
Firm Relations an...

Marketing
Freelancer

Social Media
or Digital...

Other (please

describe) Combination of

Above or Oth...

0% 10% 20% 30% 40% 50%

0%

10%

on

20%

30%

Marketing Activities

Networking
Events/Organ...

Volunteer/Pro
Bono Projects

Referrals from
Colleagues o...

Referrals from
Other Indies

Previous
Employers

Responding to
Government o...

Subcontracting
from Other P...

Advertising
(LinkedlIn,...

Advertising
(Print,...

Speaking
Appearances

Other (please
specify)

0%  10% 20% 30% 40% 50% 60% 70% 80% 90%




Primary Services Offered

plan ning writing editing S T rategy counsel CO ntent Strategic
communications strategic planning

M ed ia re l.a.ti O n S social mediawriti ng public relations
content development marketing




Media Relations (as % of services)

(no label)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

. Much Less . (no label) Same . (no label) . Much more




Practices / Business Sectors

Other Agencies
(subcontract)

Other (please
specify)

Other

Primary Business Sectors Client Base
Government - Local
(Metropolita...
Regional
Corporate
Small Business X

20 30 0% 10% 20% 30% 40%

o
_
o




Average Hourly Rate

$35 < $117 < $250

(+$10) (-S11) (-$50)




Hours Worked / Billed

Average Hours

Worked Weekly Business Activities

0-10

11-20 Administrative

Tasks

21-30 New Business

Development ...

31-40 Training /

Education /...

41-50 Teaching of

Public...

Pro Bono /
Volunteer...

51-60

61+ Other

0%

10% 20% 30% 0 10

Practice of
Public...

Avg. Hours Billed Weekly

25.8

(+1.9)




Billing Practices

Billing Structure Non-Profit Discount/Rate Average Discount:

- ‘—— 28%
(+1)
-

0% 10% 20% 30% 40% 50% 60%

Retainer

Project

Combination of
the above

0% 10% 20% 30% 40% 50% 60%




Packages & Menus of Services

Offer (or Offered in Past) Successful Approach

Other (please
elaborate)

0% 10% 20% 30% 40% 50% 60% 0% 10% 20%  30%  40%  50%  60%




Vendors / Services

Vendors / Services Used Purchase Through Co-op Interested in Co-op

0%  10% 20% 30% 40% 50% 60% 70% 80%

Online Media
Directory...

Online Media
Monitoring...

70%

Newswire/Press
Release...

Social Media
Management...

Social Media
Monitoring...

Client
Relationship...

0% 10% 20% 30% 40% 50% 60% 70%

File Sharing
(Dropbox,...

Time
Management...

Cloud File
Back-up...

Bookkeeping/Bil
ling Softwar...

Other (please
specify)




Health of Economy / Industry

Business Climate in 2019 Your Business in 2019

Much worse Much worse

Worse Worse

The same The same

Better Better

Much Better Much Better

0% 10% 20% 30% 40% 50% 0% 10% 20% 30% 40%




Billings / Income / Retirement Planning

Annual Gross Billings Annual Net Income Contribute to Retirement Plan
Under $40,000 - Under $40,000 -
$59,000 $59,000
$60,000 - $60,000 -
$79,000 $79,000
$80,000 - $80,000 -
$99,000 $99,000
No
$100,000 - $100,000 -
$119,000 $119,000
$120,000 - $120,000 -
$139,000 $139,000 0% 10% 20% 30% 40% 50% 60% 70% 80%
$140,000 - $140,000 -
$159,000 $159,000
e 6160000 - ver 6160000 . Average Contribution: Most Common Plans:
* SEPIRA
Prefer not to Prefer not to o
answer. I answer. - I z /o S Roth | RA

0%  10% 20% 0%  10% 20% ® 4 O 1 ( k )




Health Insurance / Health Care

Access Avg. Spent (as % of Income)

Private Mark... I Z 0 (+ 1)
ACA Federal or
State Insura...

Association / Other Sources:
Group Poliey * Veterans Administration Benefits

Partner e Health Care Sharing Ministries

No coverage I

Other (please
specify)




Lessons Learned

* Larger Sample Was Beneficial
(2019 Goal: 200+)

* Some Question Wording and Response Methods
were Refined, Yielding More Useful Results

* New Subcontracting Section was Overwhelming
and Deserves Dedicated Survey/Report




Contact Me

JW. ARNOLD, APR, FELLOW PRSA
Past Chair, PRSA Independent Practitioners Alliance

Principal, PRDC Public Relations | Marketing | Events
Consultant’s Compass and Consultant’s Business Bootcamp

202-528-1275 / IW@PRDConline.com

Public
Relations
Society of
America

Independent Practitioners Alliance




