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Introduction



Session Objectives

 ID the Threat
 Combat
 Action



• False information – but not created with negative intent

Mis-Information

• False information, specifically created to harm a person, 
social group

Dis-Information

• Information based on reality … but used to inflict harm on a 
person, organization, or country.

Mal-Information



Data – IPR 2020
Major concern by more than half of Americans
 Verifying information critical 
 Top sources spreading disinformation
 Facebook
 Politicians

More than 2/3 of Americans view disinformation as a threat to 
democracy
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Infodemic



Infodemic

 74% of respondents see 
misinformation distorting 
reality 1x per week

 Nearly half report 
misinformation daily



Infodemic



Infodemic



Infodemic



PRSA Professional Values

Advocacy / education-based program 
 PRSA Code of Ethics

 Advocacy, Honesty, Expertise, Independence, Loyalty, Fairness
 Support informed decision making
 Advances the public good
 Cultivate community thought-leadership
 Facilitate important conversations 



PRSA Strategic Plan
Formal integration with 8 strategic priorities
 Innovation and Change
 Governance and Culture
 Discipline Convergence
 Membership
 International Potential
 Diversity, Equity & Inclusion (DEI)
 Civility
 Advocacy



PRSA 2020 – 2022 Objectives
Goal #1
 Position PRSA as the leading source of professional development for 

communications professionals 
Goal #2 
 Redesign the membership model to maximize engagement with 

communications professionals 
Goal #4 
 Strengthen PRSA’s role as the voice of the communications professional 
Goal #5 
 Increase organizational excellence 



Pre-bunking vs. De-bunking





Strategy
 PRSA believes consumers of news and information are best served by developing 

cognitive “muscles” in emotional skepticism, activating accuracy motivation, and training 
to withstand the onslaught of content designed to trigger an emotional response
 While Fact Checking and debunking serve a crucial and important role, their effect is 

limited given the speed, pace and volume of disinformation and based on data that 
shows the psychological exposure to the disinformation has already taken effect. 
 PRSA will engage in nonpartisan message intervention through pre-bunking, attitude 

inoculation. Pre-bunking and attitude inoculation are shown to be effective at building 
immunity and reducing susceptibility to dis-information.

https://www.sciencedaily.com/releases/2017/01/170122213557.htm


• Flatten Curve
• Slow spread
• Not focused on seeding, but spreading

Goal

• Moderate voices
• Vulnerable Audiences
• Not most fervent voices

Target



Primary: Pre-bunking

Pause/Nudge

Inoculate

Media Literacy



Secondary: De-bunking

Fact-check

Media statements



Primary: Pre-bunking

Pause/Nudge

• Simple Pause 
slows spread

Inoculate

• Broad spectrum 
based on tactics

• Targeted based 
on issues

• Games

Media Literacy

• MediaWise
• FirstDraft



Expand your disinformation knowledge bank
•BBC Disinformation Watch
•DFR Labs, The Source
•Harvard Kennedy School Misinformation Review
•Debunking Handbook 2020 (https://www.climatechangecommunication.org/debunking-
handbook-2020/)

Develop your cognitive muscles and encourage others
•https://firstdraft.arist.co/courses
•https://www.goviralgame.com/
•https://spotthetroll.org/
•https://www.getbadnews.com/
•https://www.youtube.com/user/SkepticalScience/videos

Activate and advocate
•Nudge/Pause
•Share pre-bunking tools
•Share Fact Checking 
•Share statements

Take Action!



A robust PRSA effort Coming Soon.



Initial Partners



Q&A

Nance Larsen, APR, Fellow PRSA
Vice President, Integrated Marketing & Communications

The STRIVE Group, LLC
nance.larsen@thestrivegroup.com

Michael Cherenson, APR, Fellow PRSA
Executive Vice President

SCG Advertising + Public Relations
mcherenson@successcomgroup.com
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