T snnd Tourias Sactun

PRA

2018 PRSA Travel and Tourism Conference

STORIES START HERE.

<
_
Using Digital to 1
Maximize Revenue il
Moderator: Casey Barks : S
Director of Communications B
Fairmont Austin = AL
-,f;’ ,




Julia Marino

Sr. Marketing Manager
Amazon Restaurants
juliamarinol@gmail.com
@juliamarinol

2018 PRSA Travel and Tourism Conference 3 ‘?@; “?
(AAMC

STORIES START HERE. #prsatravel LIEAB




Kate Buska

VP of Brand Development &
Communications
Provenance Hotels

kate@provenancehotels.com
@katebuska

2018 PRSA Travel and Tourism Conference

Nev]
STORIES START HERE. !

#prsatravel f; r;ii’ff{@




DOG DAYS OF SUMMER
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MAKE SOME NEWS

PAMER LN THI4E LA RIVAAT NI e

These Hotels Take “Pet-Friendly” o a
Whole New Level
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GET SOCIAL WITH IT
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ALIGN YOUR CALL TO ACTION
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PETS
WELCOME

August 26th marks National
Bag DAy however our pet-
obsessed hotels always
welcome man's best friend. We
will happily greet all of our
#provenzncepels with a pet
bed, bowls, toy, lasty treat,
pet-friendly room service menu,
and a list of local pet
resources. We ve also gol a
range of Inspirational books —
from dog massage o pel
paychalogy — teel tree to
botrow one




REAP THE REWARDS

PUBLIC RELATIONS:

May 2017- May 2018

Total reach of 39.92M viewers over 12 months with four KPI placements among
Vogue, Food & Wine, The Points Guy and Frommers.

SOCIAL MEDIA:

August 2017

Dog Days of Summer posts deployed across all social channels. Instagram posts
on the topic generated 2x engagement vs. average.

EMAIL:

August 2017

Highest performing emails of the year up until that date both in terms of revenue
and click-through rate.

SITE TRAFFIC:

On average, we saw a 22% MOM increasc in site trafhic to the Signature
Amenities pages in August 2017.

ROI:
Email revenue generated in August 2017 was an increase of 413% YOY.
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= TIME

EMBRACE THE ZEITGEIST

The women you missed in history class
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JOIN THE CONVERSATION
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PUT YOUR MONEY WHERE YOUR MOUTH IS
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ECHO YOUR MESSAGE IN EMAIL

PROVENANCE

Dorothea Lange. Frida Kahlo. Jane Goodall,
Clementine Hunter. Amela Earharl.

Vie're cefebrating the ploneering women Who refused 1o believe harit's a
man s worid. From first ascents and explaration to athietic feats and Freedom
Rides, we are marking National Women's History honth with the stories of
ladies both pas! and presenl who've paved the way generations of girl powes

You can check oul their stories all month long on social media And we're
throwing some Lady Boss events in Seattie, Portland and New Crieans to
celebiate - keep scroflin' for details.

1AXPT TAN Cree
SAVE UP 10 20%
VNE 15 mAP TV TRAT 4T 23T 32 Sentia® Than kit ety langec

» Sy T ey wnd o 16% o wu) Pl dds R
= Favp 3o rigs snd Avas A0 off sor Fladie Rvn
- Borea stackrg Yore 385 cas gt Sk tax

Weie e, B0z the fobdy Tiing cor ec @iy Cof Basc How Sip
045 cowd pent aned e In Yop haTs 2 Wartal Sed
Bars s van hvaane N ASATRIS wt s winioad s heste
NN o Al rety L S S dowet | sk - ot sedbe ekl pon
Staybanger Ontyur wiwe Tho e Nee.

lewyit

9 04 TR K0w TG WOy 31 S5 IGO0 URK PR Dy, LONGS DY € ) Wi D b

o s v s

WOMEN IN HISTORY

WO te s ryeg Nvianal Wineean s Hiviay Moot s

Mzt Iy adrerg 2 B 20 Sakon: worrern Who sapTwd
e Wz ol b 20 Wl 23 D RITRENY POTwET (D

s o i I g e ool Fonie,

Tascaghear ha 120 of M, =is Masg W v
1o v Mvale prosesce=Loh el e preanede—s
cwivsrraan of Medonal florren’s Halkory Word




CREATE SOCIAL MOMENTS
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ACTIVATE AND CONNECT

#BringHer Brunch:

We invited an intimate group of Portland female leaders
to brunch and asked that they bring a fellow rising girl
boss, effectively making room at the table for the next
generation of female leadership.
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#GetltGirl Brunch:
We also invited the public to come celebrate
women’s month with a female DJ and limited
edition cans from Union Wine and Wild Fang
- with 100% of can proceeds benehting Planned
Parcnthood.




SISTERS DON’T SETTLE CHARITY RIDE:
Women supporting women supporting women.

In honor of National Women's History Month, we tcamed up with
Jessi Duley, the badass lady boss and founder of BurnCycle to host a
“Sisters Don't Settle” charity ride at BurnCycle’s Seattle spin studio.
All proceeds from the event benefited Seattle’s Jubilee Women’s
Center and following the 45-minute spin workout, Hotel Max
hosted a post-ride happy hour at the studio.
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REALIZE THE HALO EFFECT

ORGANIC SOCIAL MEDIA:

Facebook posts during the campaign had an engagement rate 176% above
average. The overall Instagram engagement rate for campaign posts was
33% above average.

PAID SOCIAL MEDIA:

Boosted posts on Facebook reached 15K+ and had 2K+ engagements. These
proved to be the highest performing paid social posts for entire month of
March.

EMAIL:
Dedicated Women’s Month email had a 24% higher open rate and a 30%
higher click through rate than the average company-wide email.

ROI:

March 2017 revenue was 108% higher than average for a company-wide
email. Hotel specific emails with secondary Women's Month messaging
performed 25% above average and represented an increase of 128% YOY.



Best Practices Discussion

* Stories are everywhere

* Think multi-dimensionally
* Content is king

* Embrace the halo effect

* Get real

* Play the long game
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Best Practices Discussion

Maximizing and navigating multi-channel campaigns
a) Specify your outlets and mediums to use
b) Power of segmentation and customer targeting
c) Track, measure, optimize, repeat
d) Smarter, not harder
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B2B Marketing | Hospitality
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#1000penTables

100 epic dinners
30 international cities.
1 night.
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ESULTS & IMPACT

R

Reservation & Traffic Growth

Diner Engagement Boost

Broad Media Coverage

Extended Social Buzz

Massive Influencer Reach
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COVERAGE
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The Table Is Justthe Start ...
»

There are countless reasons to get together and share a meal.
We celebrated 100 of our favorites on one very big night.
See what happened.
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http://www.100opentables.com/

Amazon Restaurants | P.F. Chang’s

Chinese New Year Campaign
Two week long contest
“Red Envelope” touchpoints

CHINESE NEW YEAR

_ )
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CHINFSE NEWYEAR
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RESULTS & IMPACT
@g@ Customer Acquisition
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Audience

Q&A

2018 PRSA Travel and Tourism Conference
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Stay Connected to PRSA

 Newsletter

* @PRSATravel 'i g ' L.J'

 Members-only Facebook Group:
* “PRSA Travel & Tourism Section Membership”

* PRSA Communities CD MUPI@A

 SAVE THE DATE: Philadelphia —June 16-19, 201¢
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