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Best Practices Discussion

• Stories are everywhere 

• Think multi-dimensionally

• Content is king 

• Embrace the halo effect 

• Get real 

• Play the long game



Best Practices Discussion

Maximizing and navigating multi-channel campaigns
a) Specify your outlets and mediums to use

b) Power of segmentation and customer targeting

c) Track, measure, optimize, repeat

d) Smarter, not harder
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#100OpenTables

100 epic dinners
30 international cities.
1 night.



RESULTS & IMPACT

Reservation & Traffic Growth

Diner Engagement Boost

Massive Influencer Reach  

Extended Social Buzz

Broad Media Coverage 



COVERAGE





http://www.100opentables.com/


Amazon Restaurants | P.F. Chang’s

Chinese New Year Campaign
Two week long contest

“Red Envelope” touchpoints





RESULTS & IMPACT

Customer Acquisition 

Order Volume

Cross-Channel Growth



Stay Connected to PRSA
• Newsletter

• @PRSATravel

• Members-only Facebook Group:
• “PRSA Travel & Tourism Section Membership”

• PRSA Communities 

• SAVE THE DATE: Philadelphia – June 16-19, 2019

Audience

Q&A




